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a. Authority

b. Integrity

c. Motive

d. Values
II. Ethos is created in two ways

a. At the present moment through:

i. [image: image3.wmf]Language used

ii. Evidence offered

iii. Respect shown to opponents

iv. Interaction with audience

b. In the past through:

i. Reputation

ii. Work

iii. Values
III. Understanding how arguments based on character work

a. “Experts”—anyone with knowledge and experience on the subject 

b. Often turn on claims such as the following:
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Job title 

2. Institutional affiliation

3. time/experience 

4. Confident language

ii. A person is or is not trustworthy or credible on this issue

1. Evidence and documentation

2. Visual representation

3. Beliefs and values

4. Respectful language

5. Clear and fair presentation of ideas

6. Concessions: acknowledge outright any exceptions, qualifications, or even weaknesses

iii. A person does or does not have good motives for addressing this subject

1. Conflicts of interest

2. Bias 

I’m not a doctor, but I play one on T.V.





I’ve got a great deal for you!





She’s my daughter, of course she’s talented!








